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English Syllabus-Semester-11

English Praxis Course-11

A Course in Reading & Writing Skills

Learning Outcomes

By the end of the course the learner will be able to :

e Use reading skills effectively
e Comprehend different texts
e Interpret different types of texts
e Analyse what is being read
e Build up a repository of active vocabulary
e Use good writing strategies
e Write well for any purpose
e Improve writing skills independently for future needs
I. UNIT
Prose : 1. How to Avoid Foolish Opinions Bertrand Russell
Skills : 2. Vocabulary: Conversion of Words
: 3. One Word Substitutes
: 4. Collocations
Il. UNIT
Prose : 1. The Doll's House Katherine Mansfield
Poetry : 2. Ode to the West Wind P B Shelley
Non-Detailed Text : 3. Florence Nightingale Abrar Mohsin
Skills : 4. Skimming and Scanning
I UNIT
Prose : 1. The Night Train at Deoli Ruskin Bond
Poetry : 2. Upagupta Rabindranath Tagore
Skills : 3. Reading Comprehension
: 4. Note Making/Taking
IV.UNIT
Poetry : 1. Coromandel Fishers Sarojini Naidu
Skills : 2. Expansion of Ideas
: 3. Notices, Agendas and Minutes
V.UNIT
Non-Detailed Text . An Astrologer's Day R K Narayan
Skills . Curriculum Vitae and Resume

1
2
. 3. Letters
: 4. E-Correspondence
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SEMESTER I

ACCOUNTING FOR MANAGERS
UNIT—I Introduction to Accounting:

Need for Accounting—Definition—Objectives-Advantages-Book .Keeping and
Accounting—Accounting Concepts and Convention Accounting Cycle-
Classification of Accounts and [tB Rulee-Double Entry Book Keeplng—
Journalization—Posting to Ledgers—Balancing of Ledger Accounts-
(Problems).

UNIT—I1 Subsidiary Books:

Types of S,ubsidiary Book ash Book, Three Column Gash Book, Petty Caah
Book (Problems)

UNIT—II1 Bank Reconciliation Statement

Need fer Bank Reconciliation—Reasons for Difference between Cash Book
and Pass Book Balance B—~Preparation of Bank Reconciliation Statement—
Problems on both Favourable and Unfavourable Balances (Problems).
UNIT—IV Trial Balance and inal accounts

Preparation of Trial Balance—Preparation of Final Aemunts—Trading
Account—Profit & Loss Account Balance Sheet—Final Accounts with
Adjustments (Problems)

UNIT—Y Isaue of shares, Debentures and Bonds
Meaning—Typ,es of Share Capital—Issue of Shares—Debentorea, Meaning—
Type8 of Debentures — Issue of Bonds (Theory only)

REFERENCEBOOKS :

1. Accounting for Managers, 1.Made .Gowda, Himalaya Publishng House

2. Introduction to Accountancy, T.S.Grewal& S.O. Gupta, S.Ghand& Sona:

3. Modern Accountancy, Hanif Mukherji, TATA Me Grow Hill

4. Finaticial Accounting .by Dr. Raustubh. Sontake, Himalaya
Publishing Houae



SEMESTER—II

ACCOUNTING FOR MANAGERS
UNIT—I Introduction to Accounting:

Need for Accounting—Definition—Objectives-Advantages-Book .Keeping and
Accounting—Accounting Concepts and Convention Accounting Cycle-
Classification of Accounts and ItB Rulee-Double Entry Book Keeplng—
Journalization—Posting to Ledgers—Balancing of Ledger Accounts-(Problems).
UNIT—II Subsidiary Books:

Types of S,ubsidiary Book ash Book, Three Column Gash Book, Petty Caah
Book (Problems)

UNIT—III Bank Reconciliation Statement

Need fer Bank Reconciliation—Reasons for Difference between Cash Book and
Pass Book Balance B—Preparation of Bank Reconciliation Statement—Problems
on both Favourable and Unfavourable Balances (Problems).

UNIT—IV Trial Balance and inal accounts

Preparation of Trial Balance—Preparation of Final Aemunts—Trading Account—
Profit & Loss Account Balance Sheet—Final Accounts with Adjustments
(Problems)

UNIT—Y Isaue of shares, Debentures and Bonds

Meaning—Typ,es of Share Capital—Issue of Shares—Debentorea, Meaning—
Type8 of Debentures — Issue of Bonds (Theory only)

REFERENCEBOOKS:

Accounting for Managers, I.Made .Gowda, Himalaya Publishng House
Introduction to Accountancy, T.S.Grewal& S.O. Gupta, S.Ghand& Sona:
Modern Accountancy, Hanif Mukherji, TATA Me Grow Hill

Finaticial Accounting .by Dr. Raustubh. Sontake, Himalaya Publishing
Houae
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FUNDAMENTALS OF MARKETING
UNIT—I Concept of Marketing
Market, Marketing, Marketer—Selling Concept, Marketing Concept, Functions
of Marketing, Social Marketing Concept, Green Marketing, Digital Marketing.
UNIT—II Product and Product Lines

Product Hierarchy, Product Classification, Product Mix Decisions—Product Line
Decisions—Product.Attribute Decision Product Life Cycle.

UNIT-MIPrcng

Setting the Price, Pricing Process, Pricing Methods, Adapting Price,
Geographical Pricing, Price Diacoxints and Allowances, Promotional Pricing,
Discriminatory Pricing, Product Mix Pricing.

UNIT—IV Marketing channels

Importance of Marketing Channels—channel Design Deéisiona—Channel
Management Decisions; ldentifying Market Segments-Bases for Market
Segmentation—Consumer Segmentation, Industrial Segmentation - Requirement

of Effective Segmentation.
UNIT-V Advertisement

Tools of Promotion - Salea Promotion Objectives - Advertising, Meaning -
Objectives-Typea of Media — Publicity — Personnel Selling,

REFERENCE BOOKS:

1. Marketing Management .by Philip Kotler

2. Marketing—A Managerial Introduction by €tandhi
.3. Marketing Information System by Davis-Olsan.

4. Consumer Behaviour by Schiffman—Kanuk

5. Principles and Practice of Marketing by John Pram



E - Commerce
UNIT—I Electronic Commerce
Definiltion, Types, Advantages and Disadvantages, E — Commerce Transaction on
World Wide Web, Electronic Market — Online Shopping, Modela of Electronic
Marketing — e — Buslne6s.
UNIT—II Supply Chain Management
Definition, Benefits, Goals, Functions, Characteriatica, .Strategies of SCM,
Electronic Logistic and its Implementation in Business Housea — Electronic Data
Interchange (EDI) : Benefits of EDI, Applications, Limitations, EDI Mo.del.
UNIT—III Electronic Payment Systems
Types of EPS — Traditional and Modern Payment Systems, Stepbe in Electronic

.Payment, Payment Security e-Security, Cryptography, Hacker, .Secure
Electronic Transaction, Secure Socket layer.

UNIT—IV Customer Relationshlp Management

Components. of CRM, CRM Architecture, .Architectural Components of CRM
Solution, Electronic .CRM, Need for chronic CRM, E-CRM Applications.
UNIT—Y HTML

Navigating the World Wide. Web, Preparing to Publish on the Web, HTML and
XHTML, Learning the Basics of H'fML, Structure of HTML, Creating Simple
Web Pages, Formatting Text with HTML, Adding Images, Colour and

Background, Table Creation, Designing Forms.

REFERENCES

1 . PT Joseph SP, E-Commerce: An Indian Perspective, Preriti ce
Hall of India.

2 Effraim Turban, Joe Lee, David. Kind-H Michael Chung, E-
Commerce, A Management Perspective - Pearson Education
Asia.

3 Pandey US & Shukla Er.S., E-Commerce & lvl-Commerce
Technology, S.Chand & Company New Delhi.

4 Gary P. Schneider, E-Commerce  Strategy Technology &
Implementation, Cengage L.earning, New Delhi-2009.

5 Trepper, E-(Colllmerce Strategies, PrenticeHall of India, New
Delhi. 2006

.6. Jonathan Reynolds, E-BuBineas A Management Perspective,
Oxford University Press.
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